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Until recently, conceptual definitions, formation theories and typologies of 
organizational climate have long been highly diversified even contradictory as the 
research in this field is restricted to traditional cognition psychology. The 
phenomenon of organizational climate features with dual attributes, namely internal 
subjectivity and external objectivity, and therefore can’t be thoroughly revealed in 
cognitive science which has been faced with a dilemma of dualism. Based on 
phenomenology of Heidegger and Merleau-Ponty however,the mind and the body are 
in fact an integrated whole and the body has occupied a prioritized position in 
eliminating dualism. Theories of embodied cognition and embodied emotion are 
becoming prevailing in psychology. But it is hardly applied in the field of 
management psychology, including the research of organizational climate.  
By introducing a perspective from Hermann Schmitz’s New Phenomenology, 
which represents the most advanced research direction in phenomenology, this paper 
re-clarifies the characteristics of the body and argues against the simply equation of 
the body and its organism structure. Based on a detailed description of the 
phenomenon and analysis of beforehand literatures, this paper presents the essence, 
formation and typology of organizational climate. This paper contends that the 
essence of climate is emotion, which is redefined in the theory of Herman Schmitz’s 
body-emotion phenomenology. Together, these results inspired a new perspective of 
emotion in the field of organizational climate research. Meanwhile, organizational 
climate, identified as a shared body with larger volume, arises from the 
pre-consciousness, pre-cognition process in bodily communication. Thus two 
fundamental dimensions of organizational climate are revealed and nine basic types 
are classified in accord with this.  
This paper will be the first case in applying phenomenology to the research of 
organization management and indicates a new research direction in organizational 
climate. 
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